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Socialcommerce

[Source:Wikipedia.com/]

Socialcommerce isasubsetof electroniccommerce thatinvolves socialmedia,onlinemediathat
supportssocialinteraction,andusercontributionstoassistonlinebuyingandsellingofproductsand
services.

Theterm socialcommercewasintroducedbyYahoo!inNovember2005 whichdescribesasetof
onlinecollaborativeshoppingtoolssuchassharedpicklists,userratingsandother user-generated
content-sharingofonlineproductinformationandadvice.

Socialcommerceisthe useofnetworkingwebsites suchasFacebook,Instagram,and
Twitterasvehiclestopromoteandsellproductsandservices.Thesuccessofasocial
commercecampaignismeasuredbythedegreetowhichconsumersinteractwiththe
company'smarketingthroughretweets,likes,andshares.

Socialcommerceaimstoassistcompaniesinachievingthefollowingpurposes.

1. Firstly,socialcommercehelpscompaniesengagecustomerswiththeirbrandsaccordingto
thecustomers'socialbehaviors.

2. Secondly,itprovidesanincentiveforcustomerstoreturntotheirwebsite.

3. Thirdly,itprovidescustomerswithaplatform totalkabouttheirbrandontheirwebsite.

4. Fourthly,itprovidesalltheinformationcustomersneedtoresearch,compare,andultimately
chooseyouoveryourcompetitor,thuspurchasingfrom youandnotothers.

Someofthemostcommonsocialcommercefeaturesinclude:

 Buybuttonswithinsocialmediaposts

 Shoppablepostsandstories

 Adsonsocialnetworksincludingcallstoactionredirectingtoe-commercesites

 Peer-to-peerbuyingandselling

 Socialcommercepluginsandapps

Socialcommerceprofessionalscreateandpostmessagesandinteractivefeaturesthat
promoteonlinesales.Someofthe marketingtacticssocialcommerceemploysinclude:

 Invitinguserstovoteonproductstyleorchoices
 Offeringpersonalizedbuyeroptions
 Applyinglargeandstrikinggraphicstoattractviewerclicks
 Usingvideostoshowtheproductinuseandfrom multipleangles
 Encouraginguser-submittedphotos,commentary,andfeedback
 Usingcelebrityendorsementsoftheproductline
 Linkingdirectlytothecheckoutorshoppingcart
 Offeringpromotionsorgiveawaystouserswhosharetheproductontheirfeeds

Socialcommerce encourages the use ofsocialshopping tools such as forums and



communitiesinwhichbuyersandsellersdiscusstheironlineshoppingexperiencesand
comparenotes.

Socialcommerceisacomparativelynewtrendintheworldofe-commerce,andthusittriggerssucha
greatinterest.Well,let'slookinsideofthisphenomenon:

Prosofsocialcommerce:

 Reducedmarketingcosts
 Increasedsales
 Increasedtraffictoyourwebsite
 Improvedrankingonsearchengines
 Greatercustomerengagement
 Greateraccesstointernationalmarkets
 Opportunityforcustomerfeedback
 Opportunitytoconductmarketresearchaboutyourcustomers
 Improvednetworkingopportunitieswithcustomersandotherbusinesses.

Consofsocialcommerce:

 Nothavingaclearmarketingorsocialmediastrategymayresultinreducedbenefitsfor
yourbusiness.

 Additionalresourcesmaybeneededtomanageyouronlinepresence.
 Socialmediaisimmediateandneedsdailymonitoring.
 Ifyoudon'tactivelymanageyoursocialmediapresence,youmaynotseeanyreal

benefits.
 Riskofunwantedorinappropriatebehavioronyoursite,includingbullyingand

harassment.
 Greaterexposureonlinehasthepotentialtoattractrisks.Riskscanincludenegative

feedback,informationleaksorhacking.

Digitalmarketing
[Source:AbhinavKrishnan, https://www.quora.com/]

Digitalmarketingiseverythingyoumightneedtodotopromoteyourbusinessonline.Youwillhaveto
usevariousdigitalplatformsinordertogetnoticedbytheplethoraofalreadyexistingonlineusers.

ThankstotherapiddevelopmentintheInternetusingpublicandadvancingtechnology,digital
marketinghasgainedimmensepopularityoverthepastfewyears.Andnowiscontinuallyupgrading
toremainrelevantinthisindustryandtoprovidebusinesseswithmanystrategiesthatmightjust
workforthem inacustomizedmannerandhelpthem growinturn.

Benefitsofdigitalmarketing

DigitalMarketingishighlypopularwithalltypesandsizesofbusinessesandthattooforvarious



reasonsasmentionedbelow:

·Cost-effectiveness

·Fasterandmorereliableandtraditionalstrategies

·Increasedoutreachtotargetaudience

·Higherrevenueforbusinesses

·HigherROIs

·Fostersreal-timeinteractionwithcustomers

·Helpsbuildthetrustofbusinesseswithcustomers

·Offerswebanddataanalysisasapartofitsstrategies

·Increasedbrandrecognitionandawarenessforthebusinesses.

Thuswithallthesebenefits,ithasreallybecomeafavoriteamongstallthebusinesses.

Services/Featuresofdigitalmarketing

Thesearethevariousstrategiesorfeaturesofdigitalmarketing,whichactuallyplaytheirrole
effectivelywhenputtogetherintherightmixandappliedforthebenefitofanorganization.

·SEO–SearchEngineOptimization,allowsanonlinebusinessortheirwebsite,toberankedontopof
anysearchenginesothatitbecomeshighlyvisibletothetargetaudience.Rankinghigherisof
utmostimportancethesedayssincepeopledon’tevenwanttolookatthe2ndpageofthesearch
engine.Forachievingthis,theSEO needsalotofcontentoptimizationandalsouseofproper
keywordsonyourwebsite.

·SEM –SearchEngineMarketing,referstoalltheactivitiesrelatedtoadvertisingonthesearch
enginesinordertoattractthetargetcustomers.

·SMM –SocialMediaMarketingusesallthesocialmediachannelsasameanstopromotethe
businessortheirproductsandservices,forexample,useofFacebookorInstagram towritean
attractivepostaboutthecompanyandmakeitvisibletomanyusersatthesametime.

·PPC–PayPerClick,underthismodel,makesuseofonlineadvertisingandhencehelpsyoumake
moneyasandwhenonlineusersclickontheadvertise,dependinguponperclicktheypayyou.

·AffiliateMarketing–Allowsyoutoplaceadsofthirdpartywebsitesorblogsonyourwebsiteand
earnahandsomeincomethroughcommission.

·EmailandMobilemarketing–Thesemaysoundoldschool,buthelpinattractingalargeraudience
forexamplebysendingbulkemailsorSMSstotargetcustomers.

·WebAnalysis–Wellhighlyindemandasaprofession,thisstrategyhelpsanorganizationtogain
accesstocompetitor’sdataandalsothecustomer’sdataandhelpsanalyzeit,sothatyouhavea
clearpictureofyourappliedstrategiesandhowtomodifythem.



 SocialMediaAdvertising

[Source:https://www.bigcommerce.com/blog/social-media-advertising/]

Socialmediaadvertising,orsocialmediatargeting,areadvertisementsservedtouserson
socialmediaplatforms.Socialnetworksutilizeuserinformationtoservehighlyrelevant
advertisementsbasedoninteractionswithinaspecificplatform.Inmanyinstances,when
targetmarketalignswiththeuserdemographicsofasocialplatform,socialadvertisingcan
providehugeincreasesinconversionsandsaleswithlowercostofacquisition.

DifferentTypesOfSocialMediaPlatformsToServeAds:

 Socialnetworking(Facebook,LinkedIn,Google+).
 Microblogging(Twitter,Tumblr).
 Photosharing(Instagram,Snapchat,Pinterest).
 Videosharing(YouTube,FacebookLive,Periscope,Vimeo).

BenefitsofAdvertisingOnSocialMediaChannels

WhyissocialmediaadvertisingyourbestadvertisingbetforquickROI?Because…

 MostchannelsrequiresignificantleadtimetoyieldanROI.Forexample, content
marketing worksbestovertimeafterithasbeenabletoyieldbacklinksandSEOtraction.

 Somechannelsyieldquickresultsbutnotdayinanddayout.Forexample, influencer
marketing canearnyouquickresultsintermsofsalesforloweffort(thoughhighcost).But
thoseresultsdon’tcontinueoccurringovertime.Instead,youearnsalesonaperpostbasis,
andoftenlesseachtimeitisposted.

 Somechannelsareconsistentbuttimeconsumingtodialin.Forexample,AdWordscan
produceconsistentresultsforyourbrand,butittakesawhiletomasterandearnspecific
placement.

Withsocialmediaadvertising,youcanhaveconsistentsalescominginfrom thefirstday
yourwebsiteislive.

Formodernecommercesites,theabilitytoimmediatelyandconsistentlybringinnew
customersisaHUGEdeal.Evenifyoucan’tachievenetpositiverevenueontheinitialsale,
referrals,emailmarketingand customerretention canpayoffextensivelywithevery
marginalcustomer.

BenefitsOfAdvertisingThroughSocialMediaInclude:

 Growyoursalesandyourfanbase.
 Usecustomergeneratedcontentforads(whichperform better,too!).
 Bettertargetnetnewandreturningcustomers(soyouwastelessmoney).
 A/Btestonthefly,usingplatform analyticstodeterminewinners.



Oneofthefascinatingthingsaboutsocialadvertisingisthatthereisvirtuallynolimittoyour
abilitytoscale.

Whichsocialmedianetworkyouchoosewilldependon3VERYimportantfactors:

1. Whereyourtargetcustomersaremostconcentrated(usage,groups,etc.)
2. Whereyourtargetcustomersaremostaccessible(preferredmedia,adtargeting,etc.)
3. Whereyourtargetcustomersmostactivelyengagewithads(testingrequired)

Commonexamplesofcontentforsocialmediaadvertisingcampaignsinclude:

 Whitepapers.
 Ebooks.
 Productcoupons.
 Sitewidediscounts.
 Limited-timeoffers.
 Giveaways.
 Freeshipping.

Theseleadscanthenbenurturedwithatargetedautoresponderthatintroducesthem toyourbrand
andproducts.

In2020,thereare6differentsocialmediachannels/platformswhereyoucanfollow provenad
strategiesandgenerateconsistentROI.

1. Facebook.
2. Instagram.
3. Twitter.
4. Pinterest.
5. LinkedIn.
6. Snapchat.


